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FACILITATED BREAKOUT GROUPS

« DEFINE GROWTH

« SET GROWTH GOALS




THE HISTORY

* In the beginning, the “Program”
followed the Nike Model |y

JUST DO IT!
CUTTING EDGE RESEARCH

H

« Name has changed, but the goal Is
the same

ATS HEET NGT AGTSR TURBINE PROGRAM UTSR



OVER TIME UTSR EVOLVED

« ORGANIZATION

Active IRB, Grow from 4 to 16 Companies
Engaged AAB, 8 Universities
Centralized/Focused Management at SCIES
Nationwide University Network — 42 states
By-Laws Developed

Engaged Approximately 600 Professionals

« RESEARCH

Funding 101 Research Projects (75 completed)
Nearly 350 Contributions to Open Literature
Numerous Success Stories
Respected Workshop Series (25)

-- Poster Sessions

- IGTI

« MISCELLANEOUS

- Travel Grants (9)

- Competitive Fellowship Program
-- Students, Faculty

- Special Studies

- SEO Outreach Meetings




EVOLUTION CONTINUED

- Recognized by others
(IGTI, GTA, GTW, ISABE)
- Program Consistency
- Impact on Universities
- Student Training
- Faculty Access to Industry
- Live Web Site



THE BIG QUESTION

WHERE DO WE GO FROM HERE?
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